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Demographics has been an essential marketing tool for the music industry. It is evident that the marketing strategies that have been adopted as a result of demographics include analysis of major factors such as income, gender and age. These factors redefine the experiences of the marketplace to display outstanding demographic characteristics of the needs and wants that exist in the marketplace. In the music industry, marketers should be keen on analysis of the market with a need of identification of the competitors so as to understand key demographic characteristics and traits that exist in the marketplace. Understanding the market through the establishment of a marketing plan would be a key attribute that would help to drive the market forces forwards towards the improvement of key market attributes (Lazer, 2014). Identifying the marketplace demographics and employing key marketing strategies is one of the outstanding approaches that would be employed to target the marketplace. 
Some of the characteristics of the market include studying the market to help achieve improve marketing plan. Defining the audience would also be a key strategy that would be helpful to define the audience to ensure that the genre of creating in the age of market and targeting the audience as an essential aspect of market performance (Martins, Yusuf & Swanson, 2012). The creation of a budget that would be helpful to enhance music promotion is a key marketing plan that can be used to diversify the marketplace while at the same time improving outstanding approaches to increase the welfare of the market.
	 Through effective segmentation strategies in each demographic, it is easy for musicians to target different audiences to help increase their marketing for products. Contacting influencers to help market products can be a major attribute to ensure that vloggers, bloggers and public figures have achieved their objectives in marketing content to a number of users. This is a major attribute that can be used to grow the marketing budget while at the same time increasing the budget of the marketplace. The true potential in the market can be obtained through adoption of strategies that are aimed at improving the welfare of the market and increasing the budget that exists in the marketplace. One of the best ways that can be used to ensure that products have been marketed in an efficient way is to use these public figures who speak to different demographic audiences (Lazer, 2014). 
	To sum it up, the demographic traits in the marketplace can always be reached through adoption of several platforms in the marketplace such as social media, advertising, face to face communication, media and publications. These key platforms are essential in ensuring that products have been marketed to different audiences and achieve their assigned objectives. This is a sure way of ensuring that products reach out different customers without any delay in the marketplace. Conducting an analysis of these demographics can be an helpful way of ensuring that marketers have engaged their demographic audiences hence communicated their products without any subsequent market delay. This helps to increased the means in which these marketers can reach out their audiences without any delays (Wikström, 2013). 
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